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Persuasive Techniques 
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Pathos: uses emotion to appeal to a consumer 
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Logos: uses logic or reason to appeal to a                 
          consumer 
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Ethos: uses credibility or character to appeal 
to a consumer.  
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You are the older sibling left with the responsibility to care for your younger 
sister who is at a house party.  She is to come home by 9:30 p.m and 
absolutely no later.  You get a call from your sister saying that she wants to 
stay later as she is having a fabulous time.  Now if she stays later, you will be 
in big trouble.  Use the different persuasive techniques to convince your 
sister she must come home right away! The more you have the better! 

PATHOS ETHOS LOGOS 
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You are playing outside with your little brother.  He takes off down the busy 
street on your scooter.  Use the three persuasive techniques to convince him 
to come back.   
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You really want to eat pizza tonight.  Convince your mom to order pizza in 
using the three different persuasive techniques.   
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